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The Institute of Legacy Management Corporate Partner Code of Conduct

Purpose

This Code of Conduct sets out the expectations for all corporate partners of the Institute
of Legacy Management. It reflects our shared commitment to fostering a professional,
respectful, and values-driven environment that benefits our members, partners, and the
wider charity sector.

All partners are expected to uphold the ILM’s core values:

Ambitious, Knowledgeable, Collaborative, and Kind.

Our Shared Values in Practice

Ambitious
Partners are expected to:
e Supportinnovation and forward-thinking initiatives
e Champion high standards and continuous improvement

e Act with integrity while striving for meaningful impact

Knowledgeable
Partners should:
o Contribute expertise, insights, and thought leadership where appropriate

« Ensure that any information shared with members is accurate, evidence-based,
and transparent

e Respectintellectual property and acknowledge sources appropriately



Collaborative
Partners are encouraged to:
e Engage constructively with ILM members, staff, and other stakeholders
o Foster partnerships that benefit the broader legacy management community

¢ Avoid behaviours that create conflict, exclusion, or unnecessary competition

Kind

Partners must:
o Treatallindividuals with respect, fairness, and dignity
¢ Promote aninclusive and supportive environment

¢ Act with empathy and professionalism in all interactions

Conduct Towards ILM Members

Partners agree to:

¢ Engage with members in a respectful, professional, and non-exploitative manner

¢ Avoid aggressive sales tactics, undue pressure, or misrepresentation of
products/services

e Respect confidentiality and handle member data in accordance with applicable

laws and best practices

¢ Ensure communications are relevant, appropriate, and aligned with ILM’s mission

and values

Conduct Towards Other Partners

Partners will:
e Treatfellow partners as collaborators, not competitors within ILM activities
e Refrain from disparaging or undermining other organisations
e Seek opportunities for partnership and shared value creation

¢ Resolve disagreements constructively and professionally



Integrity and Ethical Behaviour

All partners must:
e Comply with all applicable laws, regulations, and industry standards
¢ Avoid conflicts of interest or disclose them transparently where they arise

¢ Uphold ethical business practices, including honesty in representation and
communication

¢ Not engage in any activity that could bring the ILM into disrepute

Inclusion and Respect

The ILM is committed to diversity and inclusion. Partners are expected to:
¢ Promote equality and oppose discrimination in all forms
o Create safe, welcoming environments at events and interactions

¢ Respectdiffering perspectives, backgrounds, and experiences

Representation of the ILM

When associated with the ILM, partners must:
¢ Representthe ILM accurately and respectfully
e Use branding and affiliation in line with agreed guidelines

e Avoid implying endorsement beyond the scope of the partnership agreement

Accountability and Breach of Conduct

Failure to adhere to this Code may result in:
e Review of the partnership relationship
o Withdrawal of partnership privileges
¢ Termination of the partnership in serious or repeated cases

ILM reserves the right to take appropriate action to protect its members, reputation, and
values.



Commitment

By engaging as a corporate partner, organisations confirm their commitment to:
¢ Upholding this Code of Conduct

e Embedding these principles within their interactions with the ILM and its
members

e Supporting a professional, ethical, and values-driven legacy management
community



